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SUMMARY CORE SKILLS

Results-driven Product Manager with 9+ years of experience leading cross- Al WORKFLOVF‘:S - ChatGPT, Cursor, Lovable, Replit, Slack
. . integrations, Rovo
functional teams across the full product lifecycle. At Resly, | use Al throughout g
) ) . . ) STRATEGY - Product Strategy, GTM, Agile, PLM, Stakeholder
product discovery and delivery - breaking down problems, shaping tickets,

Management
supporting feature development, fixing bugs and Ul issues, creating wireframes, RESEARCH - User Research, UX, A/B Testing, Market Analysis
and automating Confluence and Jira updates. Strong foundation in data-driven TOOLS - Jira, Atlassian, Rally, SQL, Wireframing, APls
decision-making, user experience optimisation, and market analysis, with a track INDUSTRIES - Fintech, SaaS, Gaming, Event Technology

record of scaling products from zero to hundreds of thousands of users.

Professional Experience

| Product Manager Resly MAR 2025 - PRESENT
Leading roadmap direction, prioritisation, requirements, and delivery across the platform and creating the company’s first product roadmap in five years.
Established full visibility across bugs and feature requests, bringing structure to product discovery.
Driving alignment across product and business teams around a shared direction.
Resly Website

| Product Manager Zuddl FEB 2022 - DEC 2023
Led the end-to-end lifecycle for Zuddl Studio, achieving #1 Product of the Day on Product Hunt.
Managed a 15-member team of developers, designers, QA analysts, and content creators.
Spearheaded feature development and backlog management, ensuring strategic product alignment.
Zudd| Studio /' ZuddI Platform .,/ Zuddl Website /*

Product Manager Mastermind Sports FEB 2019 - FEB 2022
Grew market share from 1-2% to approximately 16%, driving profit margins from 3% to 15% through strategic optimisations.
Increased daily active users from 120 to 7,000 and scaled the user base from 20K to 300K in two years.
Developed data-backed marketing strategies to improve engagement and customer acquisition.
Conducted competitive analysis to identify promotional gaps and differentiate offerings.

| Product Manager Happay MAY 2017 - JAN 2019
Led a cross-functional team of 11 to develop Happay Travel, a seamless B2B flight and hotel booking platform.
Increased conversion rates by approximately 20% through analytics-driven product enhancements.
Established product usage dashboards, enabling data-driven improvements in user experience.

Happay Website ,//

| Product Manager HousingMan OCT 2016 - MAY 2017
Revamped user journeys and retention strategies, resulting in a 35% increase in weekly active users.
Led mobile and web product development, optimising features to enhance customer engagement.

| iOSDeveloper Outside the Byte APR 2016 - OCT 2016
Built iOS applications with integrated payment gateways and RESTful APIs.
Optimised mobile app development processes, reducing project timelines from six months to two months.

| Business Development Manager Momoe MAR 2015 - APR 2016
Generated leads via high-volume cold outreach, securing a 6% conversion rate on sales meetings.
Managed client relationships, ensuring high customer retention and satisfaction.

EDUCATION Bachelor of Commerce (B.Com) St Joseph's College of Commerce APRIL 2015
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